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Consumer Price Index (CPI). Base 2006

January 2011
Overall index
Monthly change Change over last Annual change
December
January —0.7 —0.7 3.3

Main results

— The annual change of the CPI for the month of January increases three tenths and
stands at 3.3%.

— The annual change of core inflation is 1.6%, one tenth greater than in December.
— The monthly change of the overall index is —0.7%.

— The Harmonised Index of Consumer Prices' (HICP) annual change stands at
3.0%, one tenth higher than the previous month.

Annual evolution of consumer prices

The annual change for the overall Consumer Price Index (CPI) in January was 3.3%, three
tenths higher than that registered in December. This change coincided with the HICP flash
estimate, published last 31 January.

The groups which most contributed to this increase in the annual change were:

e Housing, whose annual change rose more than two points, reaching 7.8%, the greatest
change since September 2008. This increase was largely explained by the rise in price of
electricity in January 2011, whose annual change stood at 15.0%, the highest since January
2002.

e Food and non-alcoholic beverages, with a change of 0.9%, two tenths higher than the
previous month. The divisions which most stood out due to their contribution to this change
were mineral waters, soft drinks and juices and sugar.

¢ Alcoholic beverages and tobacco, whose annual change rose nine tenths, standing at
16.1%, due to the fact that the rise in price of tobacco was greater than in January last year.

! As of January 2011, pursuant to the Commission Regulation, of 22 April 2009, the HICP has incorporated a nhew
computation methodology for clothing, footwear and fresh fruit and vegetables, which differs from that used in the
CPI. For more information, please see the informative annex on page 8.
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In addition to the aforementioned increases, the decrease in the annual change of the
following group stood out:

e Transport, with a change of 9,0%, two tenths lower than last month. This decrease in the
change was due to the fact that the rise in prices of fuels and lubricants for personal
transport equipment was lower than in January 2010.

Contribution by groups in the annual change of the CPI

1. Food and non-alcoholic beverages |0.033
2. Alcoholic beverages and tobacco D 0.024
3. Clothing and footwear 0.000
4. Free 0.237

5. Furnishings, household equipment and routine !

. | 0.003
maintenance of the house i
6. Healh  -0.006 ]

7. Transport  -0.032 |

8. Communication -0.001
9. Leisure and culture 7D 0.009
10. Education | 0.001
11. Hotels, cafes and restaurants 7[' 0.003
12. Miscellaneous goods and services | 0.000
DIFFERENCE ANNUAL CHANGE OVERALL CPI 7 0.3

The annual change of core inflation (overall index without unprocessed food or energy
products) increased one tenth to 1.6%, and its difference from the overall index change stood
at more than one-and-a-half points.
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Annual evolution of the CPI
Overall and core index
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Annual evolution of consumer prices
In January, the monthly change of the overall CPI was -0.7%.

The groups with the greatest positive monthly contribution to the overall index were the
following:

- Housing, whose monthly change of 2.8% was due to the increase in the prices of electricity
and, to a lesser extent, gas, heating fuels and water distribution. Its contribution to the overall
index was 0.328.

- Transport, whose change of 1.4% contributed 0.214. This change was largely explained by
the rise in prices of fuels and lubricants for personal transport equipment.

- Alcoholic beverages and tobacco, with a monthly change of 2.1% and a contribution of
0.061 to the overall index, mainly due to the change in prices of tobacco.

- Miscellaneous goods and services, with a change of 0.6%, largely due to the rise in
prices of insurance, which is normal at the beginning of the year. Its contribution to the
overall index was 0.053.

Likewise, the groups with the greatest negative monthly contribution in the month of January
were the following:

- Clothing and footwear, with a monthly change of —-14.2% and a contribution of —1.222,
which accounted for the contribution of the winter sales.

e Recreation and culture, with a change of -1.8%, which contributed -0.139 to the overall
index, mainly due to the change in the price of package holidays.

CPI-JANUARY 2011 (3/15)
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e Furnishings, household equipment and routine maintenance of the house, whose
change of —0.9% reflected the price decreases that are customary in the month of January.

Its monthly contribution was —0.059.

Monthly evolution of the CPI
Overall index
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A more detailed analysis showed the divisions that had the greatest contribution to the

monthly CPI change during the month of January.

Activities with the greatest positive contribution to the monthly change of the CPI.

Monthly
change (%)

Contribution

Food products

Fresh fish 1.2 0.012
Sugar 9.5 0.009
Other divisions

Electricity 8.2 0.236
Fuels and Ilubricants for personal transport 3.1 0.185
equipment

Tobacco 2.8 0.058
Insurance 1.2 0.052
Gas 3.5 0.045
Restaurants, cafés and the like 0.3 0.030
Other fuels 4.2 0.021
Water distribution 1.4 0.014

Activities with the greatest negative contribution to the monthly change of the CPI.

Monthly
change (%)

Contribution

Food products

Other milk-based products -1.5 -0.011
Other divisions

Clothing -15.7 -1.019
Footwear -95 -0.176
Package holidays -9.0 -0.125
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Results by Autonomous Community. Annual changes

The greatest increase in annual change corresponded to the Autonomous Communities of
Principado de Asturias (3.7%) and Canarias (2.5%), which increased their change by five

tenths.

In turn, the annual change for llles Balears remained at 2.7%.

Annual changes in the CPI
Index by Autonomous Community and autonomous city
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Harmonised Index of Consumer Prices (HICP)

In January, the annual change of the HICP increased one tenth, standing at 3.0%. This
change coincided with the HICP flash estimate, published on 31 January.

The monthly change of the HICP was -1.3%.

Annual evolution of the HICPl, base 2005
Overall index for Spain and the European Monetary Union 2
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! Data for the year 2010 does not include changes in the treatment of seasonal items
% The latest data from the Monetary Union refers to the flash estimate

In turn, the Harmonised Index of Consumer Prices at Constant Taxes (HICP-CT) registered
in December 2010 an annual change of 1.7%, more than one point below that recorded by
the HICP in said month (2.9%). The difference between the two indicators increased one
tenth as compared with that recorded in November, due to the special taxes levied on

tobacco.

The monthly change of the HICP-CT was 0.5%.
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Informative annex

Updated weightings, CPI 2006 base

The National Statistics Institute has carried out the annual update of the weightings used to
compute the Consumer Price Index (CPI), in accordance with the CPI System, 2006 base.

The CPI, 2006 base, is distinguished by its dynamism and ability to adapt to changes in
consumer behaviour, via the analysis of the evolution of expenditure. With this objective, an
in-depth study is carried out of the changes noted in the market.

As a result of this study, the CPI weighting structure was updated in 2011. The information
used for the update is taken from the Household Budget Survey (HBS) and from other
sources. In this way, the CPI reflects the changes in habits of consumers occurring in the last
year.

The changes entered do not affect continuity of the CPI series, 2006 base, since the
computation formula of the 2006 System consists of chain-linking the indices, so that no
break occurs. Therefore, the weighting update does not affect the published changes.

The following table shows the weightings used during 2010 and those which will be used
during 2011 to compute the overall CPI and that of the following groups:

Weightings. Overall and by group

Group ' _CPI, 2006 base ' _CPI, 2006 base
Weightings, year 2010 Weightings, year 2011
1. Food and non-alcoholic beverages 18.36 18.16
2. Alcoholic beverages and tobacco 2.73 2.87
3. Clothing and footwear 8.68 8.59
4. Housing 11.14 11.70
5. Furnishings, household equipment 6.98
and routine maintenance of the house 6.84
6. Health 3.24 3.21
7. Transport 14.55 14.74
8. Communication 3.90 3.98
9. Recreation and culture 7.82 7.64
10. Education 1.35 1.38
11. Restaurants, cafés and hotels 12.04 11.52
12. Miscellaneous goods and services 9.22 9.37
OVERALL 100 100

Updated HICP weightings

Likewise, weightings used to compute the HICP have also been updated, to adapt it to the
changes in consumer behaviour.

Information on new weightings, as well as those used in previous years, from the year 2001
onwards, is available on the INE website (http://www.ine.es/en/welcome_en.htm).

CPI-JANUARY 2011 (7/15)
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New methodological treatment of the HICP

The Harmonised Index of Consumer Prices (HICP) is an indicator whose objective is to
measure the evolution of consumer prices using the harmonised methodology of the
European Union. Its importance therefore lies in the high degree of comparability between
EU countries, which increases as the harmonisation process, begun in the year 1995
,advances.

The new treatment that will be applied in the HICP, in order to take a step further in this
process, refers to the methodology used for seasonal articles. Its main characteristics are
contained in an EU Regulation® that makes its application compulsory in all countries.

Characteristics of the new methodology

The Regulation considers seasonal articles to be those that are no longer available for sale
during certain periods of the year, and this situation repeats itself cyclically. The Spanish
HICP considers fresh fruit, fresh vegetables and clothing and footwear to be seasonal items.

The fact that the item is not available on the market makes it impossible to follow the price
thereof that had been collected during the months when it was available. This makes it
necessary to apply methods enabling continuity of the price series and to calculate the
indices in the time period in which the product is unavailable.

The methodology that the EU Regulation proposes is based on the estimate of the price in
the months in which the seasonal product is not found on the market. This estimate is carried
out using the evolution of the prices of those products, in the same category, that are found
on the market.

The new methodology implies a significant change, with regard to that which has been
applied up until now, and therefore, the implementation of the Regulation as of January 2011
will have the following two consequences: it will bring about a change in the evolution of
HICP, since the price changes of the affected divisions will have a profile with much sharper
increases and decreases, due to the fact that prices not collected are estimated, something
which was not previously done in the HICP; it will cause a break in the HICP series,
because the indices calculated using the new methodology are not in keeping with those
published in previous years.

In order to avoid a break in the series, data published in 2010 for this indicator has been
revised by applying this new methodology, in accordance with the recommendations of the
European regulations. Therefore, the annual changes published in 2011 are homogeneous,
since they are calculated with this revised data. This information is available on the INE
website (http://www.ine.es/en/welcome_en.htm).

Change in consumption classification

As of January 2011, in order to adapt the classification of HICP products to the international
consumption classification COICOP/HICP, Real rents of other dwellings, hitherto in division
11.2. Accommodation services, come to form part of 04.1. Gross housing rents.

The revised series for the year 2010 incorporates this change in classification in order for
annual changes not to be affected.

! Regulation (EC) no. 330/2009 of the Commission, of 22 April 2009, establishing the detailed norms for the
implementation of Regulation (EC) no. 2494/95 of the Council regarding the minimum norms for the treatment of
seasonal products in the HICP.

CPI - JANUARY 2011 (8/15)


http://www.ine.es/

Instituto
Nacional de
Estadistica

DIz

Press

Consumer Prices Indices Base 2006

January 2011

1. National indices: overall and groups

Rala)

15th February 2011

Group Index % change Contribution
Over previous  Over last Over one Over previous Over last
month December year month December
OVERALL INDEX 110.2 -0.7 -0.7 3.3
1. Food and non-alcoholic beverages 109.0 0.1 0.1 0.9 0.023 0.023
2. Alcoholic beverages and tobacco 148.2 2.1 21 16.1 0.061 0.061
3. Clothing and footwear 93.2 -14.2 -14.2 0.4 -1.222 -1.222
4. Housing 122.3 2.8 2.8 7.8 0.328 0.328
5. Furniture and household equipment 107.6 -0.9 -0.9 1.0 -0.059 -0.059
6. Health 96.3 0.0 0.0 -1.4 -0.001 -0.001
7. Transport 114.5 1.4 1.4 9.0 0.214 0.214
8. Communications 98.5 0.0 0.0 -0.8 -0.002 -0.002
9. Recreation and culture 95.8 -1.8 -1.8 -1.0 -0.139 -0.139
10. Education 117.2 0.1 0.1 2.3 0.001 0.001
11. Restaurants, cafes and hotels 113.8 0.1 0.1 1.7 0.011 0.011
12. Miscellaneous goods and services 113.6 0.6 0.6 2.8 0.053 0.053
2. National special aggregates indices
Special aggregates Index % change
Over previous  Over last Over one
month December year

Food

Processed, including beverages and tobacco 115.4 0.6 0.6 3.1

Unprocessed 109.5 0.0 0.0 2.3

With beverages and tobacco 113.6 0.4 0.4 2.9

Unprocessed and energy products 122.6 2.8 2.8 11.7
Industrial goods 105.7 -2.1 -2.1 5.2

Durable 96.8 -0.6 -0.6 11

Energy products 129.6 4.6 4.6 17.6

Liguid fuels and fuels and lubricants 125.0 3.2 3.2 18.4

Excluding electricity 103.5 -2.9 -2.9 4.4

Excluding energy 97.6 -4.6 -4.6 0.7
Services 112.5 0.0 0.0 1.6

Excluding rentals for housing 112.4 0.0 0.0 1.6
OVERALL INDEX

Excluding food, beverages and tobacco 109.0 -1.0 -1.0 3.4

Excluding rentals for housing 110.1 -0.8 -0.8 3.3

Excluding energy products 107.9 -1.4 -1.4 1.6

Excluding unprocessed food and energy

products 107.7 -1.5 -1.5 1.6

Excluding tobacco 109.2 -0.8 -0.8 2.9




3. National headings indices

Instituto

Nacional de
( Estadistica
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Index Over previous month Over last December Over one year
% change Contribution % change Contribution % change
01. Cereals and by-products 114.0 0.3 0.004 0.3 0.004 0.6
02. Bread 118.1 0.5 0.007 0.5 0.007 0.3
03. Bovine meat 114.4 0.2 0.002 0.2 0.002 1.2
04. Sheep meat 105.3 -2.1 -0.006 -2.1 -0.006 -4.3
05. Swine meat 98.5 -0.1 -0.001 -0.1 -0.001 0.3
06. Poultry meat 107.6 -0.7 -0.005 -0.7 -0.005 0.4
07. Other meats 107.8 0.0 -0.001 0.0 -0.001 0.3
08. Fresh and frozen fish 103.8 1.0 0.012 1.0 0.012 0.3
09. Seafood and processed fish 108.7 0.1 0.002 0.1 0.002 4.8
10. Eggs 114.6 -0.4 -0.001 -0.4 -0.001 -1.8
11. Milk 110.4 0.0 0.000 0.0 0.000 -2.3
12. Milk-based products 109.3 -0.7 -0.009 -0.7 -0.009 -0.5
13. Oils and fats 72.8 -0.2 -0.001 -0.2 -0.001 -5.2
14. Fresh fruit 114.0 -0.2 -0.002 -0.2 -0.002 1.7
15. Canned and dried fruit 101.8 0.2 0.000 0.2 0.000 0.1
16. Fresh vegetables 116.0 -0.2 -0.002 -0.2 -0.002 7.1
17. Processed vegetables 114.2 -0.1 -0.001 -0.1 -0.001 0.2
18. Fresh potatoes and potatoes preparations 112.9 2.1 0.006 2.1 0.006 18.0
19. Coffee, cocoa and infusions 116.5 1.2 0.004 1.2 0.004 2.9
20. Sugar 92.1 9.5 0.009 9.5 0.009 -0.1
21. Other food products 112.0 0.0 0.000 0.0 0.000 0.1
22. Mineral waters, soft drinks and juices 108.7 0.6 0.005 0.6 0.005 -0.1
23. Alcoholic beverages 110.5 0.4 0.003 0.4 0.003 0.5
24. Tobacco 164.8 2.8 0.058 2.8 0.058 21.9
25. Garments for men 92.2 -16.0 -0.378 -16.0 -0.378 0.1
26. Garments for women 90.6 -16.6 -0.516 -16.6 -0.516 0.0
27. Garments for children and babyclothes 92.0 -12.2 -0.125 -12.2 -0.125 0.8
28. Clothing accesories and repair 97.3 -11.8 -0.027 -11.8 -0.027 11
29. Footwear for men 99.4 -8.6 -0.057 -8.6 -0.057 0.4
30. Footwear for women 98.5 -10.4 -0.090 -10.4 -0.090 1.6
31. Footwear for children and infants 96.4 -8.8 -0.029 -8.8 -0.029 0.9
32. Repair of footwear 124.1 0.4 0.000 0.4 0.000 4.1
33. Rentals for housing 114.1 0.1 0.003 0.1 0.003 1.2
34. Heating, electricity and water supply 130.0 5.6 0.316 5.6 0.316 14.2
35. Maintenance and repair of the dwelling 116.5 0.3 0.009 0.3 0.009 2.7
36. Furniture and floor coverings 110.4 -1.4 -0.022 -1.4 -0.022 2.1
37. Household textiles and decorations 105.3 -3.5 -0.024 -3.5 -0.024 1.3
38. Household appliances including repair 97.5 -1.0 -0.011 -1.0 -0.011 -1.3
39. Household utensils and tools 112.9 -0.4 -0.002 -0.4 -0.002 2.8
40. Non-durable household goods 104.9 -0.2 -0.003 -0.2 -0.003 0.1
41. Household services 116.0 0.1 0.002 0.1 0.002 2.3
42. Medical, dental and paramedical services 117.6 1.3 0.035 1.3 0.035 21
43. Medical products, appliances and equipment 83.9 -0.3 -0.005 -0.3 -0.005 -4.0
44. Personal transport 113.2 1.3 0.199 1.3 0.199 8.7
45. Local transport 122.8 1.9 0.013 1.9 0.013 3.1
46. Long-distance transport 121.0 0.2 0.001 0.2 0.001 2.8
47. Communications 98.5 0.0 -0.002 0.0 -0.002 -0.8
48. Recreational items 78.6 -1.1 -0.028 -1.1 -0.028 -3.8
49. Printed matter 110.3 0.7 0.008 0.7 0.008 2.8
50. Recreational services 111.1 0.3 0.006 0.3 0.006 1.4
51. Pre-primary and primary education 116.3 0.1 0.001 0.1 0.001 15
52. Secondary education 112.0 0.1 0.000 0.1 0.000 14
53. Tertiary education 122.7 0.0 0.000 0.0 0.000 2.9
54. Other educational goods and services 113.9 0.3 0.002 0.3 0.002 2.2
55. Personal effects 109.1 0.0 -0.001 0.0 -0.001 15
56. Tourism, catering and accommodation services 111.4 -0.9 -0.115 -0.9 -0.115 1.2
57. Other goods and services 120.4 1.0 0.023 1.0 0.023 4.9
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4. Indices of Autonomous Communities: overall and groups (Continues)
Groups Index % change Index % change Index % change
Over Over last Over Over Over last Over Over Over last  Over
n previous  pecemper ©N€ m previous  pecemper ©N€ [ previous  pecemper ©N€
Andalucia Arago6n Asturias, Principado de
OVERALL INDEX 109.9 -0.9 -09 35 110.4 -0.8 -0.8 3.0 110.4 -0.8 -0.8 37
1. Food and non-alcoholic beverages 108.2 0.1 01 1.0 108.5 0.2 0.2 0.7 108.2 0.3 03 16
2. Alcoholic beverages and tobacco 151.7 2.2 22 171 149.9 2.2 22 17.0 149.2 2.3 23 165
3. Clothing and footwear 915 -151 -15.1 04 934 -135 -135 0.6 919 -164 -16.4 0.6
4. Housing 123.2 3.1 31 81 124.9 2.8 28 83 125.9 3.2 32 92
5. Furniture and household equipment 107.7 -1.3 1.3 11 108.0 -0.8 -0.8 04 108.9 0.2 02 23
6. Health 93.7 -0.2 -0.2 -23 100.3 0.1 01 -11 98.8 0.1 0.1 0.2
7. Transport 114.7 1.3 13 98 113.7 14 14 84 113.7 1.6 16 89
8. Communications 98.7 0.0 0.0 -0.7 99.0 0.0 0.0 -0.7 98.2 0.0 0.0 -0.8
9. Recreation and culture 94.3 -1.2 -1.2 -0.8 95.9 -3.0 -3.0 -1.0 95.6 -1.6 -16 -0.6
10. Education 117.1 0.0 0.0 25 119.0 0.1 01 27 118.0 0.0 0.0 22
11. Restaurants, cafes and hotels 113.1 0.1 01 14 113.1 -0.2 -0.2 0.6 116.6 0.3 03 23
12. Miscellaneous goods and services l 112.6 0.4 04 25 l 113.9 0.4 04 28 [ | 113.7 0.5 05 28
Balears, liles Canarias Cantabria

OVERALL INDEX 109.6 -0.4 -04 27 108.1 -0.3 -03 25 111.0 -0.5 -05 35
1. Food and non-alcoholic beverages 107.1 -0.1 -0.1 0.0 111.5 0.2 0.2 0.7 107.8 0.1 0.1 0.2
2. Alcoholic beverages and tobacco 143.4 2.0 2.0 15.0 117.1 15 15 6.0 147.9 2.2 22 161
3. Clothing and footwear 95.0 -12.0 -12.0 0.3 922 -12.3 -12.3 0.0 959 -11.7 -11.7 0.6
4. Housing 120.5 25 25 6.6 117.0 2.1 21 49 123.8 3.8 3.8 85
5. Furniture and household equipment 107.9 -0.7 -0.7 0.7 101.5 -0.7 -0.7 0.2 109.8 -0.3 -0.3 13
6. Health 95.0 0.0 0.0 -24 91.8 0.1 01 -22 95.7 0.3 03 -12
7. Transport 114.1 1.2 12 84 115.3 2.1 21 94 115.5 15 15 098
8. Communications 99.7 -0.1 -0.1 -0.7 98.2 -0.1 -0.1 -0.8 99.8 0.0 0.0 -0.7
9. Recreation and culture 96.0 -1.5 -15 -2.0 94.2 -1.5 -15 -2.0 99.8 -1.7 -1.7 0.0
10. Education 111.8 0.3 03 23 117.7 0.0 0.0 25 113.3 -0.2 -0.2 1.3
11. Restaurants, cafes and hotels 110.8 0.3 0.3 03 110.6 0.5 05 15 115.4 -0.2 -0.2 25

12. Miscellaneous goods and services ' 112.8 0.7 0.7 28 B 108.6 0.1 01 19 B 112.8 0.5 05 26
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4. Indices of Autonomous Communities: overall and groups

(Continuation)

Groups Index % change Index % change Index % change
Over Over last Over Over Over last Over Over Over last  Over
n previous  pecemper ©N€ m previous  pecemper ©N€ [ previous  pecemper ©N€
Castillay Ledn Castilla-La Mancha Cataluia
OVERALL INDEX 110.1 -0.8 -0.8 35 109.8 -0.8 -0.8 3.7 111.2 -0.6 -06 33
1. Food and non-alcoholic beverages 109.3 0.1 01 11 107.6 0.2 02 11 110.3 0.1 01 10
2. Alcoholic beverages and tobacco 149.6 2.2 22 16.6 152.0 2.1 21 17.0 146.3 2.0 20 152
3. Clothing and footwear 93.3 -14.6 -146 04 928 -143 -143 0.1 94.3 -14.7 -14.7 0.6
4. Housing 122.3 3.1 31 94 124.2 3.6 3.6 11.1 122.1 2.6 26 73
5. Furniture and household equipment 107.1 -0.5 -0.5 0.6 106.2 -0.6 -0.6 1.2 108.9 -0.9 -0.9 15
6. Health 99.7 0.1 0.1 -0.6 94.9 -0.1 -0.1 -12 97.7 0.2 0.2 -1.3
7. Transport 113.0 1.3 1.3 86 113.7 15 15 88 114.5 14 14 8.9
8. Communications 98.8 0.0 0.0 -0.7 99.2 -0.1 -0.1 -0.7 98.3 0.0 0.0 -0.8
9. Recreation and culture 94.2 -1.8 -1.8 -0.8 94.0 -2.0 -20 -0.9 96.6 -1.8 -1.8 -1.2
10. Education 118.1 0.0 0.0 28 118.8 0.1 0.1 26 122.6 0.4 04 30
11. Restaurants, cafes and hotels 114.1 0.0 0.0 23 1144 0.0 0.0 1.2 115.2 0.1 01 21
12. Miscellaneous goods and services l 112.4 0.4 04 27 . 111.5 0.6 06 28 I 116.4 0.9 09 33
Comunitat Valenciana Extremadura Galicia

OVERALL INDEX 110.0 -0.6 -0.6 3.3 109.9 -0.6 -06 34 109.7 -1.1 -1.1 34
1. Food and non-alcoholic beverages 108.8 0.2 0.2 1.0 109.6 0.1 0.1 0.8 108.3 0.2 0.2 09
2. Alcoholic beverages and tobacco 151.3 2.3 23 174 153.7 2.2 22 178 144.9 2.0 20 147
3. Clothing and footwear 939 -13.0 -13.0 04 91.3 -14.7 -14.7 0.2 93.1 -14.9 -149 04
4. Housing 126.0 35 35 86 123.1 3.6 36 86 123.2 3.1 31 94
5. Furniture and household equipment 106.1 -1.2 -1.2 0.8 106.0 0.4 04 09 107.9 -0.8 -0.8 11
6. Health 95.7 -0.1 -0.1 -15 94.5 0.0 0.0 -1.0 97.9 -0.1 -0.1 -0.6
7. Transport 113.8 1.3 1.3 88 1144 2.2 22 98 1144 1.3 1.3 8.7
8. Communications 97.5 -0.1 -0.1 -0.8 98.0 -0.1 -0.1 -0.8 98.3 -0.1 -0.1 -0.8
9. Recreation and culture 95.5 -1.5 -1.5 -1.2 94.0 -1.2 -1.2 -0.7 96.0 -1.4 -1.4 -0.6
10. Education 112.0 0.0 0.0 23 115.1 0.2 02 23 116.7 0.1 0.1 20
11. Restaurants, cafes and hotels 114.8 0.0 00 16 113.2 -0.3 -03 17 116.3 0.2 02 21
12. Miscellaneous goods and services ' 111.9 0.2 02 24 B 111.4 0.5 05 25 B 111.7 0.3 03 26
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4. Indices of Autonomous Communities: overall and groups (Completion)
Groups Index % change Index % change Index % change
Over Over last Over Over Over last Over Over Over last  Over one
] previous  pecember One ] previous  pecember One ] previous  pecember year
Madrid, Comunidad de Murcia, Regién de Navarra, Comunidad Foral de
OVERALL INDEX 110.3 -0.6 -06 3.1 109.8 -1.0 -1.0 33 108.7 -1.1 -1.1 3.0
1. Food and non-alcoholic beverages 107.9 0.1 0.1 0.9 110.6 -0.1 -0.1 04 107.1 0.1 0.1 -04
2. Alcoholic beverages and tobacco 151.4 2.3 23 173 148.6 2.0 20 16.2 148.4 2.0 2.0 16.0
3. Clothing and footwear 934 -12.8 -128 05 914 -15.9 -159 0.6 935 -1438 -14.8 0.7
4. Housing 119.8 21 21 64 122.1 2.9 29 74 119.8 2.8 2.8 8.7
5. Furniture and household equipment 108.3 -0.8 -0.8 05 104.6 -14 -14 0.6 108.1 -1.2 -1.2 0.7
6. Health 96.1 -04 -04 -2.0 92.1 -0.1 -0.1 -0.7 102.8 0.2 0.2 0.2
7. Transport 115.8 15 15 8.6 115.1 2.0 2.0 10.0 112.3 1.3 1.3 8.4
8. Communications 99.1 -0.1 -0.1 -0.7 98.4 0.0 0.0 -0.7 97.8 0.0 0.0 -0.8
9. Recreation and culture 96.5 -2.2 -22 -10 94.4 -2.3 -23 -20 97.1 -2.3 -2.3 0.0
10. Education 112.6 0.0 00 14 121.5 0.1 01 22 119.1 0.3 0.3 24
11. Restaurants, cafes and hotels 113.3 0.2 0.2 1.9 110.7 0.0 0.0 0.8 110.4 0.0 0.0 1.6
12. Miscellaneous goods and services l 115.6 0.7 07 31 ] 112.6 0.9 09 35 l 115.8 1.1 11 3.1
Pais Vasco Rioja, La Ceuta
OVERALL INDEX 110.6 -0.9 -09 31 109.8 -1.3 -1.3 34 108.5 -1.3 -1.3 2.2
1. Food and non-alcoholic beverages 110.6 0.2 02 07 107.3 0.1 0.1 0.9 110.4 -0.1 -0.1 1.7
2. Alcoholic beverages and tobacco 146.1 2.1 21 155 149.0 2.3 23 16.8 132.7 1.7 1.7 9.3
3. Clothing and footwear 939 -145 -145 0.3 90.1 -20.1 -20.1 0.3 89.1 -16.6 -16.6 0.5
4. Housing 122.1 3.1 31 75 124.5 35 35 9.2 118.8 21 2.1 5.6
5. Furniture and household equipment 110.3 -0.3 -0.3 1.9 108.7 -0.7 -0.7 0.7 105.2 -0.1 -0.1 0.3
6. Health 99.3 0.6 0.6 -0.2 99.7 0.1 0.1 -04 92.6 0.1 0.1 -1.8
7. Transport 114.3 1.3 13 8.6 114.1 1.3 13 87 119.3 1.9 1.9 8.1
8. Communications 98.7 0.0 0.0 -0.7 98.3 0.0 0.0 -0.8 100.8 0.0 0.0 -0.6
9. Recreation and culture 97.2 -2.3 -23 -04 96.0 -24 -24 02 96.0 -1.7 -1.7 -2.2
10. Education 118.0 -0.4 -04 19 119.3 0.0 0.0 28 110.5 0.0 0.0 2.2
11. Restaurants, cafes and hotels 114.6 0.1 0.1 22 111.0 -0.3 -0.3 15 109.2 -0.4 -0.4 0.8
12. Miscellaneous goods and services B 113.3 0.7 07 31 B 115.0 0.4 04 3.2 B 111.0 0.1 0.1 2.0
Melilla
OVERALL INDEX 109.8 -1.4 -1.4 29
1. Food and non-alcoholic beverages 110.9 -0.1 -0.1 0.6
2. Alcoholic beverages and tobacco 136.3 1.9 1.9 10.0
3. Clothing and footwear 915 -159 -159 0.6
4. Housing 126.9 25 25 91
5. Furniture and household equipment 106.6 -04 -04 09
6. Health 93.5 0.0 0.0 -23
7. Transport 116.3 1.7 1.7 7.9
8. Communications 98.6 0.0 0.0 -0.8
9. Recreation and culture 92.0 -2.0 -20 01
10. Education 116.3 0.0 00 14
11. Restaurants, cafes and hotels 114.1 0.6 06 1.6

12. Miscellaneous goods and services ] 113.0 0.8 08 25
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Provincial Information. CPI base 2006

From now on, the provincial results that were offered in this Press Release
may be viewed at the following address of the INE website:

http://www.ine.es/en/daco/daco42/daco421/ipcpro0111 en.pdf

All of the provincial information from this survey may also be obtained via these links:
In the INEbase database:
http://www.ine.es/jaxiBD/menu.do?L=1&divi=IPC&his=4&type=db

In the TEMPUS database:

http://www.ine.es/GSTConsul/arbolAction.do?divi=IPC

CPI - JANUARY 2011 (12/13)
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Harmonized Index of Consumer Prices. 2005=100

January 2011

1. National indices: Overall and groups

% :\'.‘:.i'.l‘!f; de Press Q&W

15th February 2011

Group Index % change
Over previous  Over one
month year
OVERALL INDEX 113.54 -1.3 3.0
1. Food and non-alcoholic beverages 113.31 0.0 0.2
2. Alcoholic beverages and tobacco 150.95 2.1 16.1
3. Clothing and footwear 87.42 -20.2 0.0
4. Housing 130.17 2.7 7.7
5. Furniture and household equipment 110.34 -0.9 1.0
6. Health 97.55 0.0 -1.4
7. Transport 120.95 1.5 8.9
8. Communications 97.20 -0.1 -0.8
9. Recreation and culture 95.92 -1.8 -1.0
10. Education 121.88 0.1 2.3
11. Restaurants, cafes and hotels 118.97 0.2 1.7
12. Miscellaneous goods and services 117.46 0.3 2.8
Harmonized Indices of Consumer Prices at Constant Taxes,
HICP-CT, 2005=100
December 2010
National indices: general
General Index % change
Over previous  Over one
month year
HICP at Constant Taxes 112.85 0.5 1.7
HICP 115.09 0.6 2.9
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