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General index

Monthly variation Accumulated variation Annual variation
February 0.1 -0.9 1.1

Main results

— La tasa de variacion anual del IPC en el mes de febrero es del 1,1%, cinco
décimas superior a la registrada el mes anterior.

— La tasa anual de la inflacion subyacente aumenta tres décimas hasta el 1,1%.
— La variaciébn mensual del indice general es del 0,1%.

— El indice de Precios de Consumo Armonizado (IPCA) sitla su tasa anual en el
1,2%, con lo que se incrementa cinco décimas respecto al mes de enero.

Annual evolution of consumer prices

La tasa anual del indice de Precios de Consumo (IPC) general en el mes de febrero es del
1,1%, cinco décimas superior a la registrada el mes anterior.

Los grupos con mayor influencia positiva en el aumento de la tasa anual son:

¢ Vivienda, cuya tasa se incrementa casi tres puntos y medio y se sitta en el 1,4%, a causa
de que los precios de la electricidad suben este mes, mientras que bajaron en febrero de
2017.

Cabe resefiar, aunque en sentido contrario, la bajada de los precios del gasoleo para
calefaccion este mes, que aumentaron el afio pasado.

¢ Ocio y cultura, con una variacion del 0,6%, mas de un punto superior a la de enero. Este
comportamiento se debe, en su mayor parte, a la subida de los precios de los paquetes
turisticos, mayor este afio que en 2017.

e Comunicaciones, que presenta una tasa del 2,3%, casi un punto y medio por encima de
la del mes anterior, debido en su mayoria al aumento de los precios de los servicios
empaguetados de telefonia, mayor que el registrado el afio pasado.

e Otros bienes y servicios, cuya tasa se incrementa cuatro décimas hasta el 0,8%, por la
subida de los precios de los articulos y productos para el cuidado personal, que bajaron en
2017.
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Por su parte, los grupos con influencia negativa que destacan son:

e Transporte, con una variacion anual del 1,1%, siete décima por debajo de la del mes
anterior, debido a que los precios de los carburantes bajan este mes, frente a la estabilidad
registrada en febrero de 2017.

¢ Alimentos y bebidas no alcohdlicas, que sitia su tasa en el 0,9%, cuatro décimas
inferior a la de enero. Destaca en esta evolucion el descenso de los precios de las
legumbres y hortalizas, frente al aumento registrado en 2017.

Influencia de los grupos en la tasa anual del IPC

1. Alimentos y bebidas no alcohdlicas -0,063 7
2. Bebidas alcohdlicas y tabaco | 0,004
3. Vestido y calzado | 0,005
4. Vivienda | 0,463
5. Menaje :I 0,014
6. Medicina -0,004 7
7. Transporte -0,108 7
8. Comunicaciones | 0,054
9. Ocio y cultura | 0,094
10. Ensefianza | 0,000
11. Hoteles, cafes y restaurantes ] 0,011
12. Otros bienes y servicios :I 0,024
DIFERENCIA TASA ANUAL IPC GENERAL 07,5

La tasa de variacion anual de la inflacién subyacente (indice general sin alimentos no
elaborados ni productos energéticos) aumenta tres décimas hasta el 1,1%, con lo que se
iguala a la del IPC general. La inflacion subyacente no era igual a la del indice general
desde octubre de 2014.
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Evolucién anual del IPC
Indice general y subyacente
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Monthly evolution of consumer prices
En febrero la tasa de variacion mensual del IPC general es del 0,1%.

Los grupos con repercusion positiva que mas influyen en el indice general son:

e Ocio y cultura, que presenta una tasa del 1,4% y una repercusion de 0,119, causadas
fundamentalmente por el aumento de los precios de los paquetes turisticos.

e Comunicaciones, con una variacion del 1,9%, que se explica casi en su totalidad por la
subida de los precios de los servicios empaquetados de telefonia. Su repercusion en el IPC
general es 0,070.

e Hoteles, cafés y restaurantes, cuya tasa del 0,5 repercute 0,064, consecuencia de los
incrementos de precios en los servicios de alojamiento y la restauracion.

¢ Vivienda, que registra una variacion del 0,4% y una repercusién de 0,052, debidas
principalmente a la subida de los precios de la electricidad.

Cabe resefiar también, aunque en sentido contrario, la bajada de los precios del gasoleo
para calefaccion.

Por su parte, entre los grupos con repercusion negativa en el indice general destacan:

¢ Vestido y calzado, con una variacion del —1,5%, y una repercusion de —0,088, que recoge
el comportamiento de los precios al final de la temporada de invierno.

e Transporte, cuya tasa del —0,6%, se debe principalmente al descenso de los precios de
los carburantes y lubricantes. Este grupo repercute —0,087 en el indice general.

¢ Alimentos y bebidas no alcohdlicas, que presenta una tasa del —0,2% y una repercusion
de —0,033. Destaca en esta evolucion las bajadas de los precios del pescado fresco y, en
menor medida, la carne y las legumbres y hortalizas frescas.

Cabe resefiar, también, aunque en sentido contrario, el aumento de los precios de las frutas
frescas.
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Evolucion mensual del IPC
Indice general
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En un analisis mas detallado, se pueden observar las parcelas que mas han afectado a la
tasa mensual del IPC en el mes de febrero.

Parcelas con mayor repercusion positiva en la tasa mensual del IPC
Tasa Repercusion
mensual (%)

Alimentacion

Frutas 4,7 0,086
Otras parcelas

Paquetes turisticos 6,6 0,104
Servicios de telefonia y fax 2,2 0,075
Electricidad 1,8 0,061
Servicios de alojamiento 3,9 0,039
Restauracion 0,2 0,025
Seguros relacionado con la vivienda 3,4 0,013
Juegos, juguetes y aficiones 2,1 0,012

Parcelas con mayor repercusion negativa en la tasa mensual del IPC
Tasa Repercusion
mensual (%)

Alimentacion

Pescado y marisco -3,2 -0,078
Carne -0,4 -0,020
Legumbres y hortalizas -0,8 -0,016
Leche, queso y huevos -0,5 -0,013
Otras parcelas

Carburantes y lubricantes para vehiculos personales -1,7 -0,102
Prendas de vestir -15 -0,061
Calzado -1,6 -0,024
Combustibles liquidos -3,6 -0,019
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Results by Autonomous Community. Annual variation rates

La tasa anual del IPC aumenta en todas las comunidades autonomas en febrero respecto a
enero. Los mayores incrementos se producen en Comunitat Valenciana y La Rioja, con
subidas de siete décimas en ambas.

Por su parte, Castilla y Ledn, Castilla—La Mancha y Galicia son las comunidades que menos
aumentan su tasa anual, con un incremento de tres décimas.

Tasas anuales del IPC

Comunidades y ciudades autbnomas

Canarias

Catalufia

Andalucia

Balears, llles
Comunitat Valenciana
Madrid, Comunidad de
Melilla

NACIONAL

Aragon

Cantabria

Pais Vasco

Castilla-La Mancha
Galicia

La Rioja

Castillay Ledn
Navarra, Comunidad Foral de
Asturias, Principado de
Extremadura

Murcia, Region de

Ceuta

B Febrero 2018

0,5

OEnero 2018
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Harmonised Index of Consumer Prices (HICP)

En el mes de febrero la tasa de variacion anual del IPCA se sitta en el 1,2%, cinco décimas
por encima de la registrada el mes anterior.

La variacion mensual del IPCA es del 0,1%.

Evolucién anual del IPCA, base 2015
Indice general Espafiay Unién Monetaria ®
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1 El altimo dato de la Union Monetaria se refiere al indicador adelantado

Consumer Price Index at Constant Taxes

En el mes de febrero la tasa de variacion anual del IPC a Impuestos Constantes (IPC-IC) se
sitla en el 1,1%, igual que la registrada por el IPC general.

La tasa de variacion mensual del IPC-IC es del 0,1%.

Por su parte, el IPCA a Impuestos Constantes (IPCA-IC) presenta una tasa anual del 1,2%,
la misma que la del IPCA.

La tasa de variacion mensual del IPCA-IC es del 0,1%.

CPl — FEBRUARY 2018 (6/13)



IN Instituto
é Nacional de

Estadistica

Press R/(LWM

13 March 2018

Consumer Price Index. Base 2016

February 2018

1. National indices: overall and groups

Group Index % change Contribution

Over previous Over last Over one Over previous Over last

month December year month December
OVERALL INDEX 102.2 0.1 -0.9 11
1. Food and non-alcoholic beverages 102.1 -0.2 0.1 0.9 -0.033 0.027
2. Alcoholic beverages and tobacco 103.0 0.4 0.9 1.4 0.013 0.026
3. Clothing and footwear 91.7 -15 -16.6 0.6 -0.088 -1.107
4. Housing 105.5 0.4 -0.2 14 0.052 -0.021
5. Furniture and household equipment 99.2 0.0 -0.6 0.0 0.002 -0.037
6. Health 100.7 0.0 0.0 0.2 -0.001 0.001
7. Transport 105.7 -0.6 0.2 11 -0.087 0.034
8. Communications 103.2 1.9 2.1 2.3 0.070 0.078
9. Recreation and culture 101.0 14 -0.1 0.6 0.119 -0.006
10. Education 101.4 0.0 0.0 0.7 0.000 0.000
11. Restaurants, cafes and hotels 102.4 0.5 0.4 21 0.064 0.048
12. Miscellaneous goods and services 101.4 0.3 0.2 0.8 0.022 0.012
2. National special aggregates indices
Special aggregates B ) Index % change

Over previous Overlast  Over one
month December year

Processed food including beverages and tobacco 101.4 0.0 0.2 14
Unprocessed food 104.0 -0.3 0.3 0.3
Food, beverages and tobacco 102.2 -0.1 0.2 1.0
Unprocessed food and energy 108.5 -0.4 0.0 0.9
Industrial goods 101.7 -0.4 -3.3 0.4
Durable industrial goods 99.7 -0.1 -0.4 -0.5
Energy 111.1 -0.5 -0.2 1.4
Fuels and gas 1115 -1.4 1.3 1.8
Industrial goods excluding electricity 100.9 -0.6 -3.3 0.4
Industrial goods excluding energy 97.8 -0.3 -4.7 0.0
Services 102.4 0.7 0.5 1.7
Services excluding rentals for housing 102.5 0.7 0.5 1.7
Overall index excluding food, beverages and tobacco 102.2 0.2 -1.3 11
Overall index excluding rentals for housing 102.2 0.1 -1.0 1.1
Overall index excluding energy 101.1 0.2 -1.0 1.0
CORE INFLATION (Overall index excluding unprocessed
food and energy) 100.8 0.3 -1.2 11
Overall index excluding tobacco 102.2 0.1 -1.0 11
Overall index excluding tobacco 102.0 -0.3 -1.9 0.6
Overall index excluding fuels 101.6 0.3 -1.0 1.1

CPl - FEBRUARY 2018 (7/13)



Press MW ¢ Instituto Nacional de Estadistica

3. National headings indices
Index Over previous month Over last December Over one year
% change Contribution % change  Contribution % change

01. Cereals and by-products 99.3 0.1 0.001 0.0 0.000 0.5
02. Bread 100.6 0.2 0.003 0.4 0.005 0.6
03. Bovine meat 101.7 -0.1 0.000 0.2 0.001 15
04. Sheep meat 100.6 -5.1 -0.011 -7.9 -0.018 3.3
05. Swine meat 102.6 -0.3 -0.002 -0.4 -0.003 2.6
06. Poultry meat 101.7 0.0 0.000 0.0 0.000 11
07. Other meats 100.9 -0.3 -0.006 -0.4 -0.010 15
08. Fresh and frozen fish 104.2 -5.9 -0.072 -1.3 -0.014 1.6
09. Seafood and processed fish 105.9 -0.5 -0.007 0.0 0.000 3.3
10. Eggs 106.2 -0.2 0.000 0.4 0.001 6.5
11. Milk 98.6 -0.5 -0.004 -0.2 -0.002 -0.1
12. Milk-based products 99.6 -0.6 -0.009 -0.5 -0.008 0.7
13. Oils and fats 106.8 -0.1 0.000 -0.3 -0.002 7.2
14. Fresh fruit 103.8 5.5 0.086 4.2 0.066 3.4
15. Canned and dried fruit 99.6 -0.2 0.000 -0.1 0.000 -0.8
16. Fresh vegetables 108.1 -1.9 -0.019 -1.1 -0.011 -10.6
17. Processed vegetables 103.2 0.5 0.003 0.2 0.001 1.9
18. Fresh potatoes and potatoes preparations 95.3 0.0 0.000 0.8 0.002 -7.3
19. Coffee, cocoa and infusions 101.5 0.3 0.001 0.5 0.002 15
20. Sugar 97.2 -0.3 0.000 -0.1 0.000 -2.2
21. Other food products 99.9 -0.1 -0.001 0.1 0.001 0.3
22. Mineral waters, soft drinks and juices 103.7 0.4 0.003 1.4 0.013 4.0
23. Alcoholic beverages 102.9 1.2 0.010 2.3 0.019 24
24. Tobacco 103.1 0.1 0.003 0.3 0.006 1.0
25. Garments for men 91.4 -1.6 -0.021 -19.0 -0.308 0.1
26. Garments for women 91.3 -1.4 -0.027 -18.3 -0.424 0.9
27. Garments for children and babyclothes 89.1 -1.7 -0.013 -15.5 -0.133 0.5
28. Clothing accesories and repair 93.0 -1.8 -0.003 -15.4 -0.030 0.3
29. Footwear for men 94.1 -1.9 -0.010 -11.5 -0.068 0.8
30. Footwear for women 93.8 -1.2 -0.008 -12.6 -0.097 0.3
31. Footwear for children and infants 87.2 -2.1 -0.005 -16.3 -0.047 0.4
32. Repair of footwear 102.4 0.3 0.000 0.1 0.000 2.2
33. Rentals for housing 101.1 0.1 0.003 0.2 0.006 1.0
34. Heating, electricity and water supply 110.1 0.7 0.046 -0.5 -0.036 1.8
35. Maintenance and repair of the dwelling 101.2 0.1 0.003 0.2 0.009 0.9
36. Furniture and floor coverings 99.9 0.0 0.000 -1.1 -0.013 0.3
37. Household textiles and decorations 96.5 -0.1 -0.001 -4.1 -0.024 -0.5
38. Household appliances including repair 97.0 0.2 0.002 -0.1 -0.001 -1.7
39. Household utensils and tools 99.0 0.0 0.000 -0.7 -0.003 -0.2
40. Non-durable household goods 98.9 -0.1 -0.001 0.1 0.001 -0.2
41. Household services 103.1 0.9 0.016 1.0 0.016 1.7
42. Medical, dental and paramedical services 102.4 0.3 0.006 0.9 0.020 1.6
43. Medical products, appliances and equipment 99.5 -0.4 -0.007 -0.5 -0.011 -1.0
44. Personal transport 106.0 -0.7 -0.093 0.2 0.033 11
45. Local transport 100.8 0.0 0.000 0.3 0.003 0.5
46. Long-distance transport 99.9 0.7 0.006 -0.1 -0.001 1.1
47. Communications 103.2 1.9 0.070 21 0.078 2.3
48. Recreational items 96.5 0.7 0.016 0.7 0.015 -1.6
49. Printed matter 102.7 -0.2 -0.001 0.4 0.003 1.9
50. Recreational services 100.6 0.0 0.000 -0.3 -0.011 0.2
51. Pre-primary and primary education 102.1 0.0 0.000 0.0 0.000 1.2
52. Secondary education 102.4 0.0 0.000 0.0 0.000 1.4
53. Tertiary education 100.8 0.0 0.000 0.0 0.000 0.2
54. Other educational goods and services 101.7 0.1 0.001 0.3 0.002 1.2
55. Personal effects 98.1 0.3 0.006 -0.6 -0.011 -0.6
56. Tourism, catering and accommodation services 102.9 1.2 0.167 0.2 0.033 2.3
57. Other goods and services 101.9 0.1 0.003 0.0 0.001 1.0
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4. Indices of Autonomous City and Community: overall and groups

(Continues)

Grupos Index % change Index % change Index % change

Over Over Over Over Over Over

previous Over last  one previous Overlast  one previous Overlast one

month December year month December year month December year

Andalucia Aragoén Asturias, Principado de
OVERALL INDEX 102.1 0.2 -1.1 11 102.2 0.2 -0.8 1.0 101.8 0.1 -1.3 0.7
1. Food and non-alcoholic beverages 102.0 -0.3 -0.1 0.8 101.8 -0.3 0.0 0.7 101.1 -0.3 0.0 0.5
2. Alcoholic beverages and tobacco 102.7 0.3 0.7 1.2 102.9 0.3 0.9 1.4 103.1 0.5 1.0 14
3. Clothing and footwear 91.0 -1.1 -17.2 0.5 92.1 -1.0 -15.3 0.5 91.4 -0.8 -17.8 0.9
4. Housing 106.0 0.7 -0.7 1.7 105.9 0.2 -0.1 11 105.4 0.2 -0.2 0.8
5. Furniture and household equipment 98.5 0.1 -09 -0.6 98.5 -0.1 -0.3  -0.2 99.3 0.0 -0.3 -0.1
6. Health 100.3 0.4 03 -01 100.7 0.1 0.2 0.9 99.0 0.1 -0.5 -1.4
7. Transport 105.8 -0.5 0.3 11 105.2 -0.5 0.2 0.5 105.6 -0.7 0.1 0.7
8. Communications 103.2 1.9 21 2.4 103.3 1.9 2.2 2.4 102.9 1.9 21 21
9. Recreation and culture 101.1 11 0.4 1.0 100.7 1.3 -0.1 0.3 100.4 1.6 -0.6 0.1
10. Education 102.2 0.0 0.0 1.3 101.2 0.0 0.1 0.7 103.1 0.0 0.0 1.3
11. Restaurants, cafes and hotels 102.6 0.7 0.6 2.2 103.5 1.2 11 2.4 102.2 0.3 0.2 1.7
12. Miscellaneous goods and services 100.8 0.2 0.1 0.5 101.1 0.4 0.3 1.2 1015 0.0 -0.2 0.7
Balears, llles Canarias Cantabria

OVERALL INDEX 102.2 0.0 -0.9 11 102.3 0.4 -0.5 14 102.2 0.0 -1.2 1.0
1. Food and non-alcoholic beverages 101.4 -0.5 -0.4 0.5 103.5 0.2 0.3 2.6 102.2 0.0 0.2 1.2
2. Alcoholic beverages and tobacco 102.9 0.3 0.7 1.4 107.5 2.4 3.0 3.5 102.5 0.3 0.7 1.0
3. Clothing and footwear 92.8 -2.4 -15.4 0.7 89.8 -1.8 -16.6  -0.2 92.9 -3.6 -16.2 0.7
4. Housing 106.1 0.6 -0.1 25 104.2 0.5 -0.8 13 104.8 0.4 -0.3 0.9
5. Furniture and household equipment 99.4 0.4 -1.3 0.3 98.5 0.3 01 -01 98.9 0.1 -1.2 -0.6
6. Health 100.8 0.5 0.6 0.7 99.7 0.4 0.6 -0.9 100.4 0.1 0.2 0.2
7. Transport 104.6 -0.8 -0.1 0.2 104.3 0.1 0.7 1.0 106.6 -0.7 0.2 1.2
8. Communications 103.6 2.0 2.3 2.7 103.1 1.9 21 2.3 103.8 2.0 2.3 2.8
9. Recreation and culture 100.1 1.0 -04 -0.6 100.5 1.4 0.6 0.7 100.8 1.3 -0.2 0.2
10. Education 102.1 0.0 0.0 14 101.3 0.0 0.0 0.1 100.4 0.0 0.0 -0.2
11. Restaurants, cafes and hotels 102.1 0.1 0.2 2.8 103.8 0.6 1.0 2.4 102.2 0.1 -0.1 21
12. Miscellaneous goods and services 102.5 0.0 0.2 1.0 101.3 0.0 -0.1 1.0 101.1 0.7 -0.2 0.5
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4. Indices of Autonomous City and Community: overall and groups

(Continuation)

Grupos Index % change Index % change Index % change

Over Over Over Over Over Over

previous  Over last one previous  Overlast one previous Overlast one

month December year month December year month December year

Castillay Lebn Castilla-La Mancha Catalufia
OVERALL INDEX 102.3 0.0 -1.1 0.8 102.3 -0.1 -1.1 0.9 102.7 0.2 -0.7 14
1. Food and non-alcoholic beverages 102.2 -0.2 0.0 0.7 102.4 -0.3 0.0 1.0 103.1 0.0 0.5 1.6
2. Alcoholic beverages and tobacco 102.8 0.4 0.8 1.3 102.7 0.4 0.8 1.0 102.8 0.4 0.7 1.3
3. Clothing and footwear 92.0 -1.5 -16.7 0.7 91.2 2.1 -17.6 0.7 91.8 -2.3 -17.3 0.6
4. Housing 106.7 0.2 0.0 1.0 107.0 0.0 -0.2 0.7 104.7 0.3 0.3 11
5. Furniture and household equipment 99.3 0.2 -0.5 -0.2 98.8 0.0 -05 -04 100.3 0.1 -0.2 0.4
6. Health 101.2 0.1 0.0 0.3 100.6 0.1 0.0 0.3 101.5 -0.2 -0.1 0.8
7. Transport 106.0 -0.7 0.3 1.0 106.0 -0.6 0.2 0.9 106.5 -0.6 0.2 1.6
8. Communications 103.2 1.9 21 2.3 103.5 2.0 2.2 2.6 103.0 1.9 2.1 2.2
9. Recreation and culture 100.9 1.0 -0.2 0.6 100.2 14 0.1 0.3 101.6 15 -0.1 1.0
10. Education 101.4 0.0 0.0 0.6 101.5 0.2 0.2 1.2 101.3 0.0 0.0 0.5
11. Restaurants, cafes and hotels 101.5 0.3 -0.3 1.4 102.2 0.6 0.8 21 102.4 0.8 0.6 2.2
12. Miscellaneous goods and services 100.7 0.1 -0.1 -0.1 101.1 0.0 -0.1 0.6 102.3 0.5 0.5 1.2
Comunitat Valenciana Extremadura Galicia

OVERALL INDEX 102.1 0.2 -0.9 11 101.7 0.1 -1.2 0.7 102.2 0.0 -1.3 0.9
1. Food and non-alcoholic beverages 101.8 0.0 0.1 0.9 1014 -0.1 0.1 0.6 101.8 -0.2 0.1 0.7
2. Alcoholic beverages and tobacco 102.9 0.4 0.7 14 102.4 0.3 0.6 0.8 103.3 0.4 0.9 1.7
3. Clothing and footwear 91.4 -1.9 -16.4 0.4 90.3 -1.5 -17.2 0.2 91.7 -1.8 -17.4 0.6
4. Housing 105.8 0.5 -0.7 1.3 106.2 0.6 -0.8 1.3 106.5 0.3 -0.3 12
5. Furniture and household equipment 99.2 0.0 -0.8 0.3 98.9 -0.1 -0.3 0.1 99.4 0.2 -0.6 -0.3
6. Health 100.7 -0.1 0.1 0.2 100.3 -0.4 0.0 1.0 101.2 -0.1 0.1 0.1
7. Transport 106.0 -0.5 0.2 1.2 105.2 -0.7 0.2 0.4 106.1 -0.7 0.2 14
8. Communications 102.7 1.8 2.0 1.9 102.9 1.9 2.0 21 103.1 1.9 2.1 2.3
9. Recreation and culture 100.9 1.3 -0.1 0.6 100.4 1.0 0.0 0.2 100.6 1.2 -0.2 0.2
10. Education 100.2 0.0 0.0 0.1 102.0 0.0 0.0 1.3 102.2 0.0 0.0 1.0
11. Restaurants, cafes and hotels 102.5 0.8 0.8 24 102.2 0.6 0.3 1.3 102.4 0.1 0.3 1.9
12. Miscellaneous goods and services 101.4 0.3 0.2 0.9 100.0 0.1 -0.2 -0.1 101.0 0.6 0.3 0.4
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(Completion)
4. Indices of Autonomous City and Community: overall and groups
Groups Index % change Index % change Index % change
Over Over Over Over Over Over
previous Overlast one previous  Over last one previous Overlast one
month December year month December year month December year
Madrid, Comunidad de Murcia, Regién de Navarra, C. Foral de
OVERALL INDEX 102.2 0.1 -0.8 1.1 101.6 0.2 -11 0.6 101.7 0.1 -11 0.8
1. Food and non-alcoholic beverages 101.6 -0.3 0.1 0.5 101.5 0.1 0.6 0.3 100.9 -0.3 0.3 0.1
2. Alcoholic beverages and tobacco 103.1 0.4 1.0 1.6 102.6 0.3 0.6 0.8 102.7 0.5 0.8 1.0
3. Clothing and footwear 93.2 -0.7 -14.3 0.6 90.9 -1.2 -17.3 0.7 92.2 -1.3 -16.5 1.0
4. Housing 105.0 0.3 0.2 1.9 104.6 0.5 -0.5 1.0 106.1 0.1 0.3 0.9
5. Furniture and household equipment 99.4 -0.4 -0.8 0.2 98.7 -0.2 -0.5 -0.3 98.2 0.4 -1.0 0.1
6. Health 100.4 -0.4 -0.4 0.4 98.6 -0.6 -0.5 -1.9 101.2 0.2 0.7 1.2
7. Transport 104.8 -0.7 0.1 0.8 105.5 -0.7 0.1 0.4 104.8 -0.6 0.2 0.9
8. Communications 103.6 2.0 2.3 2.6 103.1 1.9 2.1 2.2 102.6 1.8 1.9 18
9. Recreation and culture 101.0 1.7 -0.3 0.4 100.5 1.9 0.7 0.7 100.8 1.3 -0.3 -0.2
10. Education 100.9 0.0 0.0 0.7 102.6 0.0 0.0 1.9 101.4 0.0 0.0 0.5
11. Restaurants, cafes and hotels 102.5 0.0 0.0 21 101.8 0.4 0.2 1.1 102.7 0.1 0.2 21
12. Miscellaneous goods and services 102.0 0.4 0.2 1.0 101.3 0.5 0.0 1.0 100.1 0.2 -0.1 0.3
Pais Vasco Rioja, La Ceuta
OVERALL INDEX 102.1 0.1 -1.1 1.0 102.1 0.2 -11 0.9 100.8 0.0 -15 0.3
1. Food and non-alcoholic beverages 102.2 -0.2 0.1 0.9 101.9 -0.1 0.3 0.3 100.6 -0.5 -06 -0.2
2. Alcoholic beverages and tobacco 102.9 0.3 0.7 15 103.2 0.5 0.9 1.9 103.8 0.1 0.2 17
3. Clothing and footwear 914 -14 -16.9 0.6 90.0 -0.4 -20.6 0.6 87.9 -1.2 -18.8 0.3
4. Housing 105.4 0.3 -0.1 1.3 106.2 0.4 0.2 0.9 105.0 0.5 -0.6 1.5
5. Furniture and household equipment 99.3 0.1 -0.8 -0.1 99.9 -0.8 -1.8 0.9 98.6 0.8 00 -1.2
6. Health 101.2 0.1 0.5 0.1 100.4 0.0 0.1 -0.1 101.5 0.0 -0.3 0.9
7. Transport 105.7 -0.7 0.2 11 105.7 -0.5 0.4 0.8 104.8 -0.2 0.5 0.8
8. Communications 103.3 1.9 2.2 2.4 103.0 1.9 2.1 2.2 104.5 2.1 2.5 3.4
9. Recreation and culture 101.6 1.3 -0.2 0.5 101.3 1.5 0.0 1.2 99.7 0.9 -0.1 -04
10. Education 102.4 0.0 0.0 1.0 102.2 0.1 0.1 13 101.6 0.0 0.0 0.5
11. Restaurants, cafes and hotels 101.8 0.5 0.0 1.7 1015 0.8 0.7 1.9 100.7 -0.1 -02 -0.6
12. Miscellaneous goods and services _ 101.2 0.2 0.2 0.6 100.8 0.0 0.1 0.1 99.3 -0.2 1.1 0.7
Melilla
OVERALL INDEX 101.8 0.0 -1.9 1.1
1. Food and non-alcoholic beverages 102.2 -0.4 -0.4 1.0
2. Alcoholic beverages and tobacco 103.0 0.0 0.1 0.9
3. Clothing and footwear 89.2 -1.8 -19.0 0.3
4. Housing 105.9 0.6 -0.8 15
5. Furniture and household equipment 100.7 -0.1 -1.9 0.9
6. Health 99.6 0.0 0.1 1.1
7. Transport 105.4 -0.3 0.0 13
8. Communications 102.9 1.9 2.1 2.1
9. Recreation and culture 100.4 14 -0.1 0.0
10. Education 101.1 0.0 0.0 0.6
11. Restaurants, cafes and hotels 102.1 0.0 -0.2 1.7
12. Miscellaneous goods and services 101.7 -0.1 0.4 1.0
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Consumer Price Index at Constant Taxes

Base 2016
February 2018

1. National indices at Constant Taxes: overall and groups

Group Index % change

Over previous Over one

month year
OVERALL INDEX AT CONSTANT TAXES 102.2 0.1 11
1. Food and non-alcoholic beverages 102.1 -0.2 0.9
2. Alcoholic beverages and tobacco 103.0 0.4 1.4
3. Clothing and footwear 91.7 -15 0.6
4. Housing 105.5 0.4 1.4
5. Furniture and household equipment 99.2 0.0 0.0
6. Health 100.7 0.0 0.2
7. Transport 105.7 -0.6 1.1
8. Communications 103.2 1.9 2.3
9. Recreation and culture 101.0 14 0.6
10. Education 101.4 0.0 0.7
11. Restaurants, cafes and hotels 102.4 0.5 21
12. Miscellaneous goods and services 101.4 0.3 0.8

2. National indices at Constant Taxes: overall and special aggregates

Special aggregates Index % change
Over previous  Over one
month year

OVERALL INDEX AT CONSTANT TAXES 102.2 0.1 11
Processed food including beverages and tobacco 101.4 0.0 1.4
Unprocessed food 104.0 -0.3 0.3
Food, beverages and tobacco 102.2 -0.1 1.0
Unprocessed food and energy 108.5 -0.4 0.9
Industrial goods 101.7 -04 0.4
Durable industrial goods 99.7 -0.1 -0.5
Energy 1111 -0.5 1.4
Fuels and gas 1115 -14 1.8
Industrial goods excluding electricity 100.9 -0.6 0.4
Industrial goods excluding energy 97.8 -0.3 0.0
Services 102.4 0.7 1.7
Services excluding rentals for housing 102.5 0.7 1.7
Overall index excluding food, beverages and tobacco 102.2 0.2 11
Overall index excluding rentals for housing 102.2 0.1 11
Overall index excluding energy 101.1 0.2 1.0
CORE INFLATION (Overall index excluding unprocessed

food and energy) 100.8 0.3 11
Overall index excluding tobacco 102.2 0.1 11
Overall index excluding services 102.0 -0.3 0.6
Overall index excluding fuels 101.6 0.3 11
OVERALL INDEX AT CONSTANT TAXES AND SUBSIDIES 102.2 0.1 11
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13 March 2018

Harmonized Index of Consumer Prices. 2015=100
February 2018

1. National indices: Overall and groups

Group Index % change

Over previous Over one

month year
OVERALL INDEX 101.37 0.1 1.2
1. Food and non-alcoholic beverages 103.54 -0.2 0.9
2. Alcoholic beverages and tobacco 103.53 0.4 1.4
3. Clothing and footwear 83.98 -2.4 15
4. Housing 101.02 0.4 1.4
5. Furniture and household equipment 99.39 0.0 0.0
6. Health 101.09 0.0 0.2
7. Transport 102.45 -0.6 1.1
8. Communications 105.85 1.9 24
9. Recreation and culture 99.91 1.6 0.7
10. Education 102.07 0.0 0.7
11. Restaurants, cafes and hotels 103.67 0.7 2.2
12. Miscellaneous goods and services 102.56 0.4 1.0

2. National index and at constant taxes

General Index % change
Over previous Over one
month year
HICP at Constant Taxes 101.37 0.1 1.2
HICP 101.37 0.1 1.2
For further information see INEbase - www.ine.es/en/ All press releases at: www.ine.es/en/prensa/prensa_en.htm
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