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Principales resultados

e Latasade variacion anual del IPC en el mes de mayo es del 0,8%, siete décimas inferior
a la registrada el mes anterior.

e Latasa anual de la inflacién subyacente disminuye dos décimas, hasta el 0,7%.
e Lavariacion mensual del indice general es del 0,2%.

e El indice de Precios de Consumo Armonizado (IPCA) sitGia su tasa anual en el 0,9%,
con lo que disminuye siete décimas respecto al mes de abril.

Evolucion anual de los precios de consumo

La tasa anual del indice de Precios de Consumo (IPC) general en el mes de mayo es del
0,8%, siete décimas inferior a la registrada el mes anterior.

Los grupos con mayor influencia negativa en la disminucion de la tasa anual son:

¢ Vivienda, cuya tasa desciende mas de dos puntos, situdndose en el —0,3%, a causa de
la bajada de los precios de la electricidad, frente a la subida del afio pasado.

e Transporte, que presenta una variacion anual del 1,8%, casi un punto y medio inferior a
la del mes pasado, debida a que los precios de los carburantes y lubricantes se incrementaron
en 2018 mas de lo que han subido este mes.

También influye, aunque en menor medida, la disminucion de los precios del transporte aéreo
de pasajeros, que subieron en mayo del afio anterior.

e Ocioy cultura, que sitla su tasa en el —1,2%, un punto y medio por debajo de la de abril,
a consecuencia, principalmente, del descenso de los precios de los paquetes turisticos, que
se mantuvieron estables en 2018.

e Alimentosy bebidas no alcohdlicas, que registra una tasa anual del 0,5%, tres décimas
menos que el mes anterior. Influye en esta disminucién que los precios de las frutas suben
menos que en mayo de 2018, y que los precios de las legumbres y hortalizas suben este mes,
frente a la establilidad del afio pasado.

Destacan también, aunque en sentido contrario, los incrementos de los precios del pescado y
marisco, que bajaron en 2018, y de la carne, que se mantuvieron estables el afio anterior.
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Influencia de los grupos en la tasa anual del IPC

1. Food and non-alcoholic beverages

2. Alcoholic beverages and tobacco

3. Clothing and footwear

4. Housing

5. Furniture and household equipment

6. Health

7. Transport

8. Communications

9. Recreation and culture

10. Education

11. Hotels, cafés and restaurants

12. Miscellaneous goods and services

-0,304

0,004

0,002

0,000

Diferencia tasa anual IPC general -0,7

La tasa de variacion anual de la inflacion subyacente (indice general sin alimentos no
elaborados ni productos energéticos) disminuye dos décimas, hasta el 0,7%, con lo que se
sitla una décima por debajo de la del IPC general.
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Tasa anual del IPC
Indice general y subyacente. Porcentaje
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Evolucién mensual de los precios de consumo

En mayo la tasa de variacion mensual del IPC general es del 0,2%.

Tasa mensual del IPC
Indice general. Porcentaje
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Los grupos con mayor repercusion positiva en la tasa mensual del IPC son:

e Vestido y calzado, con una tasa del 2,4%, que recoge el comportamiento de los precios
en la temporada de primavera-verano. La repercusion de este grupo en el IPC general es
0,156.

e Alimentos y bebidas no alcohdlicas, que presenta una tasa del 0,4% y una repercusion
de 0,082, motivadas por el incremento de los precios de las frutas y, en menor medida, la
carne y el pescado y marisco.

Cabe resefiar también, aunque en sentido contrario, la bajada de los precios de las legumbres
y hortalizas.

e Transporte, cuya variacion del 0,5% repercute 0,073, debido a la subida de los precios
de los carburantes.

Destaca ademas, pero por su influencia negativa, el descenso de los precios del transporte
aéreo de pasajeros.

Por su parte, los grupos con repercusion negativa en el indice general son:

e Ocioy cultura, con una tasa del —1,5% y una repercusion de —0,123, explicadas casi en
su totalidad por la disminucién de los precios de los paquetes turisticos.

e Vivienda, que sitla su variacion en el —0,5% vy tiene una repercusion de -0,071, a
consecuencia de la bajada de los precios de la electricidad.

En un analisis mas detallado, se pueden observar las parcelas que mas han afectado a la tasa
mensual del IPC en el mes de mayo.

Parcelas con mayor repercusion positiva en la tasa mensual del IPC

Clases Tasa Repercusion
mensual (%)

Alimentacion

Fruit 4,1 0,075
Meat 0,6 0,028
Fish and seafood 1,2 0,028
Otras parcelas

Garments 2,5 0,117
Fuels and lubricants for personal transport equipment 1,2 0,085
Shoes and other footwear 2,5 0,038
Accommodation services 2,8 0,032
Restaurants, cafés and the like 0,2 0,017
Liquid fuels 2,1 0,012

Parcelas con mayor repercusion negativa en la tasa mensual del IPC

Clases Tasa Repercusion
mensual (%)

Alimentacion

Vegetables 2,4 -0,047
Otras parcelas

Package holidays -8,0 -0,130
Electricity -2,4 -0,081
Passenger transport by air -4.6 -0,022
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Resultados por comunidades autobnomas. Tasas de variacion anual

La tasa anual del IPC disminuye en todas las comunidades autbnomas en mayo respecto a
abril. Los mayores descensos se producen en Castilla—La Mancha, Aragén y Comunidad Foral
de Navarra, con bajadas de nueve, ocho y ocho décimas, respectivamente.

Por su parte, Cantabria es la comunidad cuya tasa anual registra el menor descenso, cinco
décimas menos que el mes anterior.

Tasas anuales del IPC
Comunidades y ciudades autébnomas. Porcentaje

Castilla-La Mancha 1,6
Aragoén 0.8 1,6
Navarra, Comunidad Foral de 2,1
Balears, llles 1,2
Ceuta 0.6 1,4
Melilla 0.7 01
Andalucia 1,3
Asturias, Principado de 1,4
Canarias 0,9
Castillay Ledn 1,8
Catalufia 1,7
Comunitat Valenciana 1,4
Extremadura e 1,5

Madrid, Comunidad de 1.8

NACIONAL 0 15
Pais Vasco 1,7
Murcia, Region de 1,1
Galicia e 1,4
La Rioja 1,7

Cantabria 15

mMay 2019 = April 2019
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indice de Precios de Consumo Armonizado (IPCA)

En el mes de mayo la tasa de variacién anual del IPCA se sitla en el 0,9%, siete décimas por
debajo de la registrada el mes anterior.

La variacion mensual del IPCA es del 0,2%.

Evolucion anual del IPCA. Base 2015
Indice general. Espaiia y Unién Monetaria®
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1 El dltimo dato de la Uni6n Monetaria se refiere al indicador adelantado

indices de Precios de Consumo a Impuestos Constantes

En el mes de mayo la tasa de variaciéon anual del IPC a Impuestos Constantes (IPC-IC) se
sitla en el 0,8%, la misma que la registrada por el IPC general.

La tasa de variacion mensual del IPC-IC es del 0,2%.

Por su parte, el IPCA a Impuestos Constantes (IPCA-IC) presenta una tasa anual del 0,9%,
la misma que la del IPCA.

La tasa de variacion mensual del IPCA-IC es del 0,2%.

Revisiones y actualizacion de datos

Los datos publicados hoy son definitivos y no estan sujetos a revisiones posteriores. Todos
los resultados estan disponibles en INEBase.

CPI-HICP — May 2019 (6/14)



Press Q/Q_W/) e Instituto Nacional de Estadistica

Nota metodoldgica

El indice de Precios de Consumo (IPC) es un indicador coyuntural que mide la evolucion de
los precios de los bienes y servicios de consumo adquiridos por los hogares residentes en
Espania.

Por su parte, el indice de Precios de Consumo Armonizado (IPCA) es un indicador cuyo
objetivo es proporcionar una medida comun de la inflacion que permita realizar comparaciones
internacionales.

Tipo de encuesta: continua de periodicidad mensual.

Periodo base: 2016 (IPC) y 2015 (IPCA).

Periodo de referencia de las ponderaciones: afio anterior al corriente.
Muestra de municipios: 177.

Numero de articulos: 479 (IPC) y 478 (IPCA).

Numero de observaciones: aproximadamente 220.000 precios mensuales.
Clasificacion funcional: ECOICOP.

Método general de calculo: Laspeyres encadenado.

Método de recogida: agentes entrevistadores en establecimientos y recogida centralizada
para articulos especiales.

Para mas informacién se puede consultar la metodologia de ambos indicadores en el siguiente
enlace:

http://www.ine.es/metodoloqgia/t25/t2530138 16.pdf

El informe metodoldgico estandarizado del IPC en:

http://www.ine.es/dynt3/metadatos/es/RespuestaDatos.html?0e=30138

Y el informe metodoldgico estandarizado del IPCA en:

http://www.ine.es/dynt3/metadatos/es/RespuestaDatos.html?0e=30180

For further information see INEbase: www.ine.es/en/ Twitter: @es_ine
All press releases at: www.ine.es/en/prensa/prensa_en.htm

Press office: Telephone numbers: (+34) 91 583 93 63 /94 08 — gprensa@ine.es
Information Area: Telephone number: (+34) 91 583 91 00 — www.ine.es/infoine/?L=1
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Consumer Price Index. Base 2016

May 2019

1. National indices: overall index and divisions

Division Index % Change Contribution
Monthly Year to Annual Monthly Year to
date date
ALL ITEMS 104.9 0.2 0.5 0.8
1. Food and non-alcoholic beverages 103.6 0.4 0.2 0.5 0.082 0.045
2. Alcoholic beverages and tobacco 104.4 0.1 0.9 0.6 0.003 0.025
3. Clothing and footwear 109.2 2.4 -1.6 0.9 0.156 -0.109
4. Housing 104.9 -0.5 -3.1 -0.3 -0.071 -0.419
5. Furniture and household equipment 100.7 0.3 0.5 0.6 0.017 0.027
6. Health 101.9 0.1 0.4 0.8 0.002 0.014
7. Transport 110.7 0.5 4.7 1.8 0.073 0.732
8. Communications 104.5 0.1 1.1 0.2 0.005 0.042
9. Recreation and culture 99.1 -1.5 -1.9 -1.2 -0.123 -0.157
10. Education 102.5 0.0 0.0 1.0 0.000 0.000
11. Hotels, cafés and restaurants 106.2 0.4 2.2 2.2 0.050 0.271
12. Miscellaneous goods and services 103.1 0.0 0.7 1.3 0.000 0.047
2. National indices:special aggregates
Special aggregate Index % Change
Monthly Yearto  Annual
date
Processed food, beverages and tobacco 102.1 0.1 0.5 0.3
Unprocessed food 107.0 1.0 0.0 1.0
Food, beverages and tobacco 103.7 0.4 0.3 0.6
Unprocessed food and energy 112.6 0.4 1.2 1.2
Industrial goods 106.3 0.5 0.2 0.5
Durable industrial goods 99.3 0.2 -0.3 -0.4
Energy products 115.8 0.1 1.9 1.3
Fuels 120.9 1.0 6.9 3.6
Industrial goods excluding energy 106.5 0.8 1.3 1.1
Industrial goods excluding energy products 102.2 0.7 -0.6 0.2
Services 104.3 -0.2 0.9 1.2
Services without rentals for housing 104.4 -0.2 0.9 1.2
Overall index excluding food, beverages and tobacco 105.3 0.1 0.6 0.9
Overall index excluding rentals for housing 105.0 0.2 0.5 0.8
Overall index excluding energy products 103.6 0.2 0.3 0.7
CORE INFLATION (Overall index excluding unprocessed food
and energy products) 103.3 0.1 0.4 0.7
Overall index excluding tobacco 105.0 0.2 0.5 0.8
Overall index excluding services 105.4 0.5 0.3 0.5
Overall index excluding liquid fuels 103.7 0.1 -0.2 0.5
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3. National indices: headings
Index Monthly Year to date Annual
% Change  Contribution % Change Contribution % Change
01. Cereals and by-products 100.7 0.1 0.002 0.6 0.009 0.5
02. Bread 102.5 -0.2 -0.002 0.8 0.010 1.7
03. Bovine meat 103.2 0.1 0.001 0.0 0.000 0.9
04. Sheep meat 102.8 1.0 0.002 -55 -0.012 2.1
05. Swine meat 105.8 1.9 0.014 2.7 0.019 3.0
06. Poultry meat 103.5 0.8 0.006 0.9 0.007 1.1
07. Other meats 102.6 0.3 0.006 0.0 0.001 1.5
08. Fresh and frozen fish 106.9 2.2 0.022 -2.0 -0.022 3.2
09. Crustaceans, molluscs and processed fish 107.8 0.4 0.005 0.4 0.005 0.8
10. Eggs 105.8 -0.2 0.000 -0.6 -0.001 0.0
11. Milk 98.8 -0.2 -0.001 0.2 0.001 -0.1
12. Dairy products 101.3 -0.2 -0.003 0.6 0.008 1.2
13. QOils and fats 90.4 -0.8 -0.004 -3.9 -0.022 -13.9
14. Fresh fruits 104.3 4.7 0.074 -1.2 -0.020 -6.0
15. Canned and dried fruit 98.5 0.3 0.001 -0.4 -0.001 -1.2
16. Fresh pulses and vegetables 113.5 -5.6 -0.058 1.0 0.010 4.8
17. Processed pulses and vegetables 104.3 0.5 0.003 0.7 0.004 0.4
18. Potatoes and their preparations 114.0 2.6 0.008 8.5 0.025 145
19. Coffee, cocoa and infusions 101.3 0.8 0.003 0.1 0.000 -0.5
20. Sugar 98.5 0.0 0.000 1.7 0.001 1.7
21. Other food products 101.5 0.2 0.003 0.5 0.006 1.2
22. Mineral water, soft drinks and juices 106.2 0.2 0.002 1.6 0.015 2.4
23. Alcoholic beverages 106.5 0.3 0.003 2.3 0.020 11
24. Tobacco 103.6 0.0 0.000 0.3 0.006 0.4
25. Clothing for men 103.7 1.1 0.017 -8.4 -0.140 0.8
26. Clothing for women 112.6 3.2 0.076 -0.3 -0.007 1.3
27. Chlothing for children and babies 114.7 2.8 0.025 7.1 0.061 0.6
28. Clothing accesories and repair of clothing 103.9 0.4 0.001 -6.9 -0.013 1.1
29. Footwear for men 107.7 1.7 0.010 0.5 0.003 0.9
30. Footwear for women 107.6 3.3 0.023 -1.2 -0.008 0.8
31. Footwear for children 102.8 1.9 0.005 -1.9 -0.005 0.7
32. Repair of footwear 104.8 0.1 0.000 1.0 0.000 1.7
33. Rental housing 103.1 0.1 0.003 0.7 0.020 1.6
34. Heating, lighting and water supply 107.0 -1.2 -0.075 -6.8 -0.450 -1.9
35. Maintenance of the dwelling 102.4 0.0 0.001 0.3 0.011 0.8
36. Furniture and floor coverings 101.6 0.5 0.006 0.4 0.006 0.2
37. Household textiles and decorations 98.7 1.2 0.007 -0.8 -0.004 -1.0
38. Household appliances including repair 97.0 0.1 0.001 0.4 0.004 0.2
39. Household utensils and tools 99.8 0.2 0.001 -0.1 0.000 0.1
40. Non-durable household goods 100.2 0.0 0.000 0.4 0.005 1.0
41. Household services 105.7 0.1 0.002 1.8 0.030 22
42. Medical and a like services 104.4 0.0 0.001 12 0.020 1.7
43. Medicaments and therapeutic equipment 100.6 0.1 0.002 0.1 0.004 0.5
44. Personal transport 111.7 0.6 0.094 5.0 0.720 2.3
45. Public urban transport 101.5 0.0 0.000 0.4 0.004 0.5
46. Public intercity transport 97.7 -2.2 -0.021 0.9 0.008 -4.6
47. Communications 104.5 0.1 0.005 11 0.042 0.2
48. Recreational items 92.9 -0.2 -0.005 -1.3 -0.028 -3.0
49. Publications 105.7 0.8 0.006 1.3 0.009 3.1
50. Recreation 101.3 0.2 0.006 0.3 0.010 0.0
51. Infant and primary education 104.0 0.0 0.000 0.0 0.000 1.8
52. Secondary education 104.3 0.0 0.000 0.0 0.000 1.8
53. Tertiary education 101.0 0.0 0.000 0.0 0.000 0.2
54. Other educational costs 103.8 0.1 0.000 0.5 0.003 1.8
55. Personal effects 97.9 -0.4 -0.008 -0.6 -0.012 -0.3
56. Tourism and catering 105.3 -0.6 -0.081 0.9 0.119 15
57. Other goods and services 104.0 0.2 0.008 0.9 0.038 1.6
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4. Autonomous communities: overall index and divisions

(Continues)

Divisions Index % Change Index % Change Index % Change
Monthly  Year to Annual Monthly  Year to Annual Monthly  Yearto  Annual
date date date
Andalucia Aragoén Asturias, Principado de
ALL ITEMS 104.8 0.2 0.5 0.6 104.8 0.2 0.5 0.8 104.5 0.4 0.2 0.7
1. Food and non-alcoholic beverages 103.2 0.5 -0.1 0.1 103.1 0.6 0.2 0.8 102.3 0.5 -0.5 0.6
2. Alcoholic beverages and tobacco 103.6 0.0 0.6 0.3 103.7 -0.1 0.3 0.5 103.9 0.0 0.8 0.2
3. Clothing and footwear 109.5 2.4 -1.2 1.0 109.5 3.2 0.0 0.8 110.2 4.0 -1.6 1.0
4. Housing 104.4 -0.8 -3.8 -0.8 105.8 -0.5 29 -04 105.1 -0.5 31 -03
5. Furniture and household equipment 99.9 0.3 0.3 0.5 99.5 0.4 -0.1 0.0 100.3 0.2 0.2 0.2
6. Health 101.3 -0.1 0.6 0.8 101.6 0.5 1.0 0.7 100.7 -0.1 1.9 1.2
7. Transport 110.3 0.4 4.5 1.3 110.6 0.5 5.2 2.4 110.7 0.9 4.9 2.1
8. Communications 104.6 0.1 1.2 0.2 104.7 0.1 1.2 0.2 104.0 0.2 1.0 0.0
9. Recreation and culture 99.1 -1.0 1.4 -1.3 98.1 -2.0 24  -26 98.5 -1.3 24 -13
10. Education 103.7 0.0 0.0 15 102.5 0.0 0.0 1.2 100.9 0.0 00 -21
11. Hotels, cafés and restaurants 106.2 0.3 2.3 2.2 106.9 -0.3 2.1 2.8 104.2 0.4 0.8 1.0
12. Miscellaneous goods and services 102.4 0.0 0.7 1.3 101.7 -0.1 -0.1 0.5 104.8 0.1 0.9 2.3
Balears, llles Canarias Cantabria

ALL ITEMS 104.6 0.3 0.7 0.4 104.0 -0.1 -0.3 0.2 105.0 0.4 0.4 1.0
1. Food and non-alcoholic beverages 103.5 0.5 0.6 0.7 103.1 0.0 -0.5 -04 102.8 0.6 -0.5 0.3
2. Alcoholic beverages and tobacco 103.2 0.0 0.3 -0.5 116.1 -0.1 5.5 6.3 104.2 0.7 1.0 0.6
3. Clothing and footwear 109.1 4.1 -1.1 1.2 110.2 2.2 1.4 11 107.6 4.1 -3.9 0.9
4. Housing 105.3 -0.5 31 -04 103.2 -0.7 27 -05 104.3 -0.5 32 -02
5. Furniture and household equipment 100.2 0.4 00 -04 98.1 0.3 -0.2  -1.0 101.6 1.0 0.9 1.8
6. Health 102.4 0.1 0.8 1.2 99.7 -0.2 -0.7 -04 102.5 0.2 1.2 1.8
7. Transport 107.3 0.1 4.2 -0.7 107.2 0.1 0.0 0.2 114.4 0.5 7.1 4.0
8. Communications 105.4 0.1 1.3 0.4 104.4 0.1 11 0.2 105.8 0.1 14 0.6
9. Recreation and culture 98.2 -1.1 -1.6 -1.2 98.9 -1.0 -1.8  -1.3 96.8 -0.9 21 3.2
10. Education 103.1 0.0 0.3 1.0 100.9 0.0 02 -0.6 100.8 0.0 0.0 0.3
11. Hotels, cafés and restaurants 107.5 1.0 35 2.6 105.1 -0.4 0.5 1.7 105.2 0.1 1.3 15
12. Miscellaneous goods and services 103.9 -0.3 0.2 0.6 102.0 -0.1 -0.1 0.7 101.8 -0.4 -0.4 0.7
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4. Autonomous communities: overall index and divisions

(Continuation)

Divisions Index % Change Index % Change Index % Change
Monthly  Year to Annual Monthly  Year to Annual Monthly ~ Yearto  Annual
date date date
Castillay Ledn Castilla-La Mancha Catalufia
ALL ITEMS 105.4 0.2 0.7 1.1 105.1 0.1 0.4 0.7 105.5 0.2 0.6 1.0
1. Food and non-alcoholic beverages 103.6 0.5 0.2 0.5 104.1 0.7 0.5 0.8 105.1 0.4 0.8 12
2. Alcoholic beverages and tobacco 103.9 0.2 0.4 0.3 104.1 0.1 0.5 0.7 104.6 0.0 1.2 0.9
3. Clothing and footwear 108.5 2.5 2.7 1.0 108.3 1.6 -2.9 0.8 109.8 3.1 -2.3 0.9
4. Housing 106.5 -0.4 29 -03 107.6 -0.4 -25 0.0 104.6 -0.3 -2.8 0.2
5. Furniture and household equipment 101.1 0.4 0.7 11 99.3 -0.1 0.0 0.4 101.9 0.3 0.5 0.8
6. Health 102.1 0.1 0.4 0.7 101.3 -0.1 0.2 0.5 103.0 0.0 0.4 0.9
7. Transport 112.9 0.6 6.8 3.7 110.5 0.5 4.7 1.3 111.2 0.5 4.3 1.4
8. Communications 104.6 0.1 1.1 0.2 105.2 0.1 1.3 0.4 104.2 0.2 11 0.1
9. Recreation and culture 98.9 -1.6 2.1 -1.4 97.9 -1.7 -2.0 -1.4 100.1 -1.7 -1.4  -0.9
10. Education 101.6 0.0 0.1 0.2 102.6 0.0 0.0 1.0 102.4 0.0 0.1 1.1
11. Hotels, cafés and restaurants 105.7 0.0 1.9 2.1 104.6 -0.4 11 14 106.9 0.9 3.0 2.4
12. Miscellaneous goods and services 102.7 0.3 1.0 14 102.8 0.0 0.8 1.3 104.5 -0.1 1.0 1.7
Comunitat Valenciana Extremadura Galicia

ALL ITEMS 104.9 0.2 0.6 0.7 104.6 0.0 0.6 0.8 105.0 0.3 0.4 0.8
1. Food and non-alcoholic beverages 103.7 0.5 0.6 0.7 102.9 0.6 0.6 0.8 103.4 0.5 0.3 0.6
2. Alcoholic beverages and tobacco 103.3 -0.1 0.3 -0.3 103.6 0.0 0.5 0.4 104.6 0.5 0.6 0.2
3. Clothing and footwear 111.0 2.8 0.7 0.9 108.8 0.7 -1.2 0.3 107.9 2.6 -3.7 1.0
4. Housing 104.1 -0.9 -39  -13 104.0 -0.8 45  -13 106.0 -0.6 31 -03
5. Furniture and household equipment 101.0 0.3 0.7 1.0 100.3 0.1 11 0.3 101.2 0.3 0.9 0.8
6. Health 102.2 0.5 0.1 0.9 100.7 0.2 -0.2 0.1 102.9 0.1 0.6 1.0
7. Transport 110.5 0.5 4.1 1.2 111.0 0.5 54 2.2 110.1 0.6 4.4 0.9
8. Communications 103.4 0.2 09 -0.2 103.9 0.2 1.0 0.0 104.4 0.1 11 0.1
9. Recreation and culture 99.6 -1.6 -1.9 -0.6 99.4 -1.2 -1.5 -0.7 98.9 -1.0 -1.4  -0.9
10. Education 100.7 0.0 -0.1 0.5 103.4 0.0 0.0 1.3 103.5 0.0 0.0 1.3
11. Hotels, cafés and restaurants 106.2 0.4 2.1 2.3 105.8 -0.4 2.2 2.0 106.6 -0.1 2.3 2.8
12. Miscellaneous goods and services 103.0 0.3 1.0 1.2 102.0 -0.2 0.6 1.3 101.8 -0.3 0.3 0.8
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4. Autonomous communities: overall index and divisions (Completion)
Divisions Index % Change Index % Change Index % Change
Monthly  Year to Annual Monthly  Year to Annual Monthly ~ Yearto  Annual
date date date
Madrid, Comunidad de Murcia, Regién de Navarra, C. Foral de
ALL ITEMS 104.9 0.1 0.5 1.1 104.1 0.1 0.5 0.5 105.1 0.3 0.9 1.3
1. Food and non-alcoholic beverages 103.2 0.4 -0.2 0.5 102.7 0.3 0.3 0.0 103.0 0.5 1.2 14
2. Alcoholic beverages and tobacco 104.7 0.5 1.1 0.9 103.6 -0.3 0.2 0.1 104.0 0.4 0.9 0.5
3. Clothing and footwear 107.0 0.9 -2.6 0.8 110.9 2.4 -0.2 1.0 109.8 4.3 -1.5 1.0
4. Housing 104.8 -0.4 2.7 0.1 102.9 -0.6 3.1  -06 106.8 -0.6 2.1 0.2
5. Furniture and household equipment 100.8 -0.2 0.4 0.7 99.9 0.8 1.0 0.7 100.3 0.9 0.3 0.3
6. Health 101.6 0.0 0.0 0.5 100.6 0.1 0.0 1.8 104.3 0.7 1.6 2.6
7. Transport 1111 0.4 5.7 2.8 110.0 0.6 4.5 1.0 111.1 0.5 6.2 3.1
8. Communications 105.3 0.1 1.3 0.4 104.3 0.1 11 0.1 103.2 0.2 09 -0.2
9. Recreation and culture 99.0 -1.6 26  -13 97.1 -2.5 27 24 98.9 -1.6 -1.7  -0.7
10. Education 102.6 0.0 0.0 1.7 103.6 0.0 0.0 0.9 102.5 0.0 0.0 1.1
11. Hotels, cafés and restaurants 106.4 0.8 2.2 2.4 104.3 -0.1 1.4 1.8 106.4 0.0 0.8 1.8
12. Miscellaneous goods and services 103.7 -0.1 0.5 13 102.8 0.4 0.9 1.6 102.3 0.1 0.8 1.6
Pais Vasco Rioja, La Ceuta
ALL ITEMS 105.1 0.2 0.8 1.0 105.3 0.4 0.9 11 103.6 -0.3 0.5 0.6
1. Food and non-alcoholic beverages 103.0 0.2 0.4 0.1 103.8 0.8 1.2 1.8 1011 -0.5 -0.2 0.3
2. Alcoholic beverages and tobacco 103.9 -0.4 05 -0.2 104.0 -0.4 06 -04 104.0 -0.6 -0.7 -0.2
3. Clothing and footwear 109.4 2.0 -1.5 1.2 115.1 5.1 0.3 0.6 112.0 0.2 2.4 0.2
4. Housing 104.6 -0.6 -34 -05 104.7 -0.6 -37 -05 104.1 -0.8 -26 -04
5. Furniture and household equipment 101.5 1.3 0.8 11 102.8 0.7 0.0 1.4 100.8 0.1 0.6 21
6. Health 101.5 -0.1 0.4 0.0 100.8 0.1 0.9 0.4 101.3 -0.6 -05 -0.2
7. Transport 112.2 0.4 6.3 3.4 112.0 0.6 6.6 3.2 109.8 0.4 4.8 1.7
8. Communications 104.7 0.1 1.2 0.3 104.2 0.2 11 0.1 107.2 0.0 17 1.0
9. Recreation and culture 99.9 -1.3 -1.6 -0.8 98.5 -1.9 26 -1.8 99.7 -1.1 -1.3 0.0
10. Education 103.2 0.0 0.0 0.8 102.9 0.0 0.0 0.7 103.0 0.0 0.0 14
11. Hotels, cafés and restaurants 106.2 0.8 2.7 2.3 105.4 0.6 1.9 1.4 101.8 -0.1 0.3 0.8
12. Miscellaneous goods and services 103.1 -0.1 1.0 19 102.7 0.1 1.3 2.0 101.0 -0.3 0.5 11
Melilla
ALL ITEMS 103.2 -0.1 -0.2 -0.7
1. Food and non-alcoholic beverages 99.9 -0.4 1.6 -2.0
2. Alcoholic beverages and tobacco 103.7 0.0 0.5 0.4
3. Clothing and footwear 109.6 1.3 -1.3 0.2
4. Housing 105.9 -0.7 -3.4 0.5
5. Furniture and household equipment 102.7 0.5 06 -0.2
6. Health 101.4 0.0 0.8 11
7. Transport 105.3 0.1 47 -3.6
8. Communications 104.0 0.2 1.0 0.0
9. Recreation and culture 97.6 -1.5 -3.3 13
10. Education 101.6 0.0 0.0 0.4
11. Hotels, cafés and restaurants 104.3 0.0 0.8 1.8
12. Miscellaneous goods and services 100.2 -0.3 03 -1.2
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Consumer Price Index at Constant Tax Rates

Base 2016
May 2019

1. National indices at constant tax rates: overall index and divisions

Division

Index % Change

Monthly Annual

OVERALL INDEX AT CONSTANT TAX RATES 104.9 0.2 0.8
1. Food and non-alcoholic beverages 103.6 0.4 0.5
2. Alcoholic beverages and tobacco 104.4 0.1 0.6
3. Clothing and footwear 109.2 2.4 0.9
4. Housing 104.8 -0.5 -0.4
5. Furniture and household equipment 100.7 0.3 0.6
6. Health 101.9 0.1 0.8
7. Transport 110.1 0.5 1.2
8. Communications 104.5 0.1 0.2
9. Recreation and culture 99.7 -1.5 -0.6
10. Education 102.5 0.0 1.0
11. Hotels, cafés and restaurants 106.2 0.4 2.2
12. Miscellaneous goods and services 103.1 0.0 1.3

2. National indices at constant tax rates: overall index and special aggregates

Special aggregate

indice % Variacién
Mensual Anual

OVERALL INDEX AT CONSTANT TAX RATES 104.9 0.2 0.8
Processed food, beverages and tobacco 102.1 0.1 0.3
Unprocessed food 107.0 1.0 1.0
Food, beverages and tobacco 103.7 0.4 0.6
Unprocessed food and energy 112.0 0.4 0.7
Industrial goods 106.0 0.5 0.3
Durable industrial goods 99.3 0.2 -0.4
Energy products 114.9 0.1 0.5
Fuels 119.6 1.0 25
Industrial goods excluding energy 106.2 0.8 0.8
Industrial goods excluding energy products 102.2 0.7 0.2
Services 104.4 -0.2 13
Services without rentals for housing 104.5 -0.2 1.3
Overall index excluding food, beverages and tobacco 105.2 0.1 0.8
Overall index excluding rentals for housing 104.9 0.2 0.7
Overall index excluding energy products 103.7 0.2 0.8
CORE INFLATION (Overall index excluding unprocessed food

and energy products) 103.4 0.1 0.8
Overall index excluding tobacco 104.9 0.2 0.8
Overall index excluding services 105.2 0.5 0.4
Overall index excluding liquid fuels 103.7 0.1 0.6
OVERALL INDEX AT CONSTANT TAX RATES AND SUBSIDIES 104.9 0.2 0.8
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Harmonised Index of Consumer Prices, 2015=100

May 2019

1. National indices: overall index and divisions

Division Index % Change
Monthly Annual

ALL ITEMS 105.31 0.2 0.9
1. Food and non-alcoholic beverages 105.04 0.4 0.5
2. Alcoholic beverages and tobacco 104.95 0.1 0.6
3. Clothing and footwear 118.61 2.6 1.8
4. Housing 100.47 -0.5 -0.3
5. Furniture and household equipment 100.83 0.3 0.6
6. Health 102.29 0.1 0.7
7. Transport 107.16 0.4 1.7
8. Communications 107.23 0.1 0.2
9. Recreation and culture 97.65 -1.8 -15
10. Education 103.10 0.0 1.0
11. Hotels, cafés and restaurants 108.27 0.6 2.4
12. Miscellaneous goods and services 104.51 0.0 15
2. National indices: HICP and HICP at Constant Tax Rates

All items Index % Change

Monthly Annual

HICP at Constant Tax Rates 105.27 0.2 0.9
HICP 105.31 0.2 0.9
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